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Newsletter #18             April  2016 
 

 
E-retailer continues to deliver an integrated 
solution for omni-channel retailing and Kudos is 
proud to be associated with so many leading 
websites throughout New Zealand and 
Australia. 

 

 

Read in this newsletter about: 
 

 Cart abandonment 
  

 Mutiple selection – shop by 
  

 Coming soon – gift vouchers 

 
New e-retailer sites launched: 

We welcome the following new e-

retailer sites which launched 

recently: 

 

 

 

 

www.backdoor.co.nz 

 

 

 

 

 
 
 
 
 

 
www.thegildededge.co.nz 
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Abandoned Cart Recovery  V2 212    
 

In earlier versions of e-retailer we introduced the ability to view abandoned 

carts – but now we have automated the email communication with the 

customer plus provided a smart dashboard so you can monitor the recovery 

rate. 

 

Statistically half of all cart recovery emails are opened and 15% of these are clicked through.    Of 

this over one third of the clicked through emails convert to a sale. 

 
The graph below from Statistca shows reasons for abandonment in the USA in 2015. 
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Settings in e-retailer 

Set the frequency of the emails that you wish to send for the reminders and the days and hours 

that you wish these to be sent. 

 

 

Next edit the email templates for each of the reminders that you have chosen to send: 
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Reporting 

The reporting Dashboard provides stats On Abandoned carts and at what step the  abandonment 

occurred  together with open rate %, clickrate %, recover rate% and unsubscribe %  
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Multiple Selection of Shop By Filters 

Often a customer may like to make multiple selections for colours or sizes and this is now possible 

in e-retailer: 

 

 

 

 

For the past 8 weeks we have been working on a new gift voucher 

module which will allow e-vouchers to be purchased on-line – including 

selecting different background images and personalised messages.  

These may then be delivered to an email recipient at a selected date 

and time.   Traditional physical cards are also able to be purchased on-

line and these will be sent out from the head office. 

Any voucher, no matter where it was purchased can be redeemed 

instore or on-line.   This is where the tight integration of e-retailer and 

Counter Intelligence really delivers. 

Expect to see the release of this module within 4 weeks. 

 

 

 


