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Newsletter #18 April 2016

_ _ _ _ Read in this newsletter about:
E-retailer continues to deliver an integrated

solution for omni-channel retailing and Kudos is

>
proud to be associated with so many leading > SR LR
web5|t¢s throughout New Zealand and > Mutiple selection — shop by
Australia. >

> Coming soon - gift vouchers

New e-retailer sites launched:

We welcome the following new e-
retailer sites which launched
recently:

www.backdoor.co.nz
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www.thegildededge.co.nz
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Abandoned Cart Recovery V2 212

In earlier versions of e-retailer we introduced the ability to view abandoned
carts — but now we have automated the email communication with the
customer plus provided a smart dashboard so you can monitor the recovery
rate.

Statistically half of all cart recovery emails are opened and 15% of these are clicked through. Of
this over one third of the clicked through emails convert to a sale.

The graph below from Statistca shows reasons for abandonment in the USA in 2015.

Primary reason for digital buyers to abandon their carts in the United States
as of July 2015

Decided | didn't need it 28%
Wanted to do more research 21%
Found it cheaper elsewhere

Wanted to wait for it to go on sale

Wanted to look at it in-store first

Did not originally intend to buy it

0% 5% 10% 15% 20% 25% 30%

Share of respondents

5Sources: Additional Information:

eMarketer; Market Track United States; Market Track ; September 2015; 18 years and older
© Statista 2015
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Settings in e-retailer

Set the frequency of the emails that you wish to send for the reminders and the days and hours
that you wish these to be sent.

Abandoned Carts Email Templates Unsubscribed Pages Reports

© Reminders Frequency

If the customer abandons their cart, send them an email reminder to complete their order:

Hours

First reminder E NO | | i} |days | 4 | hours later
Second reminder E MO | | 1 |da?s E hours later
Third reminder | YES m | 0 |days | 0 | hours later

Next edit the email templates for each of the reminders that you have chosen to send:

Stylesheet Template | Email Template | Message Template | Error Page Template

Templata Name: Email Subject:

Account Registration | [cart 1
Request Password
Order Canfirmation HTML Content:
Guest Order Confirmati
Click snd Collact Order e
Pending Notification S - =

‘Guast Panding Motificat B r U s TTH# &
Shipping P
Guest Shipping Notifica N
Wish List Email a Frien =
Gift Registry Registrati

Pos Order Confirmation

FFResponsivelogo®®
(Cart Abandonment1

‘Cart Abandonment2
‘Cart Abandenment3

We notice that you have opened a shopping cart with
Site and the order has not been completed.

Just checking in to see if you want to complete this order?

FFShopping Cartltems%Rh

Have awonderful day
The team at ZRStoreNameTih

Flease select one of the following opficns

Eetreive vour shopping cart
Shop for new products
View your previous crders
Goto ourhome page

FRstoreContact®®
FFStoreNameRh
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Reporting

Abandoned Carts Email indh Email T4 i bscribed Pages | Reports |

Overview Sentto Opened Clicked Recovered Unsubscribed

1 Abandoned Carts
1 Abandoned at Checkout

Abandonad Cart Rate at Chackout 100%
S —

0 Emails Sent
Open rate 0%
Recover rate 0 O)b

0 0
Opened Clicked

Successful deliveries

Total opens

Top links clicked

Subscribers with most opens
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$99.90 Abandoned Carts Value
$99.90 Abandoned Value at Checkout

Click rate

Unsubscribe rate

0

Recovered

0 0%

a Total clicks
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The reporting Dashboard provides stats On Abandoned carts and at what step the abandonment
occurred together with open rate %, clickrate %, recover rate% and unsubscribe %

10 07/03/2016

0%

0%

0

Unsubseribed
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Multiple Selection of Shop By Filters

Often a customer may like to make multiple selections for colours or sizes and this is now possible
in e-retailer:

+ Brand

~ Colour cioar
[] Black

o] Bl

[] sreen

[] rea

- Size chear

[##] 1o
| 12

|:|14

For the past 8 weeks we have been working on a new gift voucher
module which will allow e-vouchers to be purchased on-line — including
selecting different background images and personalised messages.
These may then be delivered to an email recipient at a selected date
and time. Traditional physical cards are also able to be purchased on-
line and these will be sent out from the head office.

Any voucher, no matter where it was purchased can be redeemed
instore or on-line. This is where the tight integration of e-retailer and
Counter Intelligence really delivers.

Expect to see the release of this module within 4 weeks.
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